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The British Horseracing Authority (BHA) has published 
British Horseracing’s Fixture List for 2017, the first Fixture 
List to be produced since the sport’s tripartite Members’ 
Agreement was signed between the BHA, RCA and 
Horsemen in November 2015.

1,496 Fixtures have been scheduled to take place over 363 
days with a series of enhancements designed to support 
four main objectives. These are:

• To increase betting (particularly remote); 
• Grow attendances; 
• Improve efficiency for participants;
• Grow consumer and media interest. 

The enhancements lay the foundations for future 
years when, following the replacement of the Levy and 
introduction of the Racing Authority, the Fixture List will be 
able to be aligned fully with the strategic objectives.

The total of 1,496 fixtures scheduled is 14 more than 
2016, across 363 days – an extra day of racing than usual 
owing to 23 December falling on a Saturday. This growth 
will generate revenue for racecourses, opportunities for 
horsemen and benefit bookmakers.

Owing to the recent growth in horse population and field 
sizes, as well as the ongoing work to address small field 
sizes and the addition of a northern All Weather track, 
the horse population is expected to meet the increased 
race programme without a reduction in field sizes or 
competitiveness.

Number and ratio of planned fixtures:

 Jump  Flat Turf  All Weather
2016 594 (40%) 573 (38.7%) 315 (21.3%)
2017 602 (40.2%) 570 (38.1%) 324 (21.7%)

There are 1,219 racecourse fixtures (the same as 2016), 
234 BHA Fixtures (17 more than 2016), 13 Self-Funded 
fixtures (the same as in 2016), and 30 Enterprise/Other 
Fixtures (one fewer than in 2016). By betting session, there 
will be 1,115 afternoon fixtures, 333 evening fixtures and 
48 twilight fixtures.
 

Stephen Atkin, Chief Executive of the Racecourse 
Association (RCA), said: “We are fully supportive of the 
broader focus for the 2017 Fixture List, in the interests of 
the future prosperity of the sport. The Fixture List is the 
bedrock of racecourse businesses, and we are encouraged 
by the 2017 process and the resulting measures taken to 
boost the popularity of the sport to all its customer groups, 
supporting growth in attendances, remote betting and 
income generation. 

“Improving the quality and competitiveness of racing 
throughout the week is a key objective and we see the 
measures here as a positive first step, which will be 
built upon as the current funding issues of our sport are 
addressed with the introduction of a Racing Authority.

“We also recognise the challenges faced by the horsemen 
with a growing Fixture List, and have made concerted 
efforts to improve the pattern of fixtures and address 
clusters, gaps and clashes. Progress has been made, 
including code breaks for the Flat at peak times, improving 
the balance and spread of fixtures.”

More information and the full fixture list are available 
for download via the BHA website http://www.
britishhorseracing.com/press_releases/british-racings-
2017-fixture-list-published/

2017 Fixture List Announced

 http://www.britishhorseracing.com/press_releases/british-racings-2017-fixture-list-published/ 
 http://www.britishhorseracing.com/press_releases/british-racings-2017-fixture-list-published/ 
 http://www.britishhorseracing.com/press_releases/british-racings-2017-fixture-list-published/ 
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The recent VisitEngland workshops, detailing their 
national Excellence Awards, provided some useful 
advice on promoting venues and attractions online, 
not to mention the opportunity to look at some big old 
trains at the Yorkshire workshop hosted at the National 
Railway Museum! 

The session offered best practice in a number of areas, 
notably dealing with complaints on a public forum such 
as Tripadvisor. A summary of the key points from this 
discussion is below:

How do you respond to a negative reviews? 

Approach and tone is key to getting a positive reaction. 
Venues should understand how, and in some cases 
if, the issue can be rectified in a non-confrontational 
manner on a public forum before offering to take the 
discussion offline.

Venues are often asked if they should respond to each 
and every review. The following six-step guide is a 
useful tool to bear in mind:

* Flexibility—demonstrate that you can adapt to  
 unforeseen situations in a positive manner. 
* Superb people skills—don’t enter into the  
 response in a confrontational tone, especially  
 important online where screenshots can be  
 obtained.
* Personality—show your human side and reflect  
 your business values in communications.
* ‘Nothing is too much trouble’ attitude—good  
 service extends across all communications  
 channels.
* Good humour—see above, people enjoy some  
 friendly banter where appropriate.
* Transparency—if it goes wrong, hold your  
 hands up and don’t try to hide away. Show how  
 you’ve rectified the issue. 

Tripadvisor is a very important tool for venues across 
the country and is one of the first websites customers 
will visit when researching their potential days out. 

In order to give customers the full picture and to set 
expectation levels prior to their arrival, it is important to 
show as many angles of the experience as possible. 
Communications set expectations, so whatever you set 
you must be delivered!

It is recommended at least 40 images are uploaded to 
your Tripadvisor account showing a variety of possible 
experiences.

Taking ownership of your Tripadvisor page is essential. 
If a venue does not manage the account (via the 
management tool which you must sign up for), they 
have no control over which images are posted by public 
and which reviews listed first.

There is often some confusion as to what is the primary 
factor in improving your Tripadvisor ranking. The 
algorithm used takes into account quantity, quality and 
recentness (in that order) of the reviews, therefore it is 
good practice to encourage your customers to engage 
with you on Tripadvisor following their visit. 

Paul Swain

VisitEngland
VisitEngland—Online Best Practice
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We are delighted to once again partner the Racing Post to bring the Racing Post Readers’ Award to the Showcase 
Awards.

This Award lets the racegoers choose a Showcase winner by nominating great examples of customer service 
experienced at the races from the past year.

It’s easy to get involved—simply promote this artwork to your racegoers and encourage them to nominate your 
racecourse! 

Entries can be made via www.racingpost.com/showcaseawards or 
via email to showcase@racecourseassociation.co.uk. 

We will be accepting entries from Friday 26 August- Monday 26 September.

Full terms and conditions can be found here. Good luck! 

Racing Post Readers' Award

http://www.racingpost.com/showcaseawards 
mailto:showcase%40racecourseassociation.co.uk?subject=
http://www.britishracecourses.org/the-showcase-awards/the-showcase-awards-2016/racing-post-readers-award/
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#TopSpot

Ascot/Chester Colouring Wall: both Ascot and Chester 
have capitalised on an ever-popular pastime in bringing 
colouring in to the races! Both walls were in keeping 
with the theme of the raceday and were loved by 
racegoers.  

Another month closer to the Showcase 
& Awards, another month of #TopSpots! 
We’ve seen some great initiatives sent to 
@RCAShowcase so please do keep them 

coming in.

Remember, a #TopSpot is a standalone 
initiative, large or small, that enriches 
the racecourse brand and/or raceday 

experience for customers.

Some of our recent favourites include:

Musselburgh Crowns: racegoers of all ages have 
been celebrating the bi-centenary at Musselburgh 
Racecourse. These DIY crowns let younger racegoers 
put their own stamp on the celebrations!

Newmarket Stable 
Bar: Newmarket’s 
July Course has 
plenty of boutique 
spaces for racegoers 
to enjoy their day, 
but the tack room-
inspired Stable Bar 
uniquely brings 
together the equine 
and social aspects of 
a day’s racing.

Bath Wooden Table 
Designators: these 
handmade wooden 
table designators 
in Bath’s Royal 
Crescent restaurant 
provide some 
character to what are 
often most mundane 
of table accessories.

Goodwood Ale: 
local flavours are 
very much the rage 
and you can’t get 
more local than 
Goodwood’s Sussex 
Ale, a firm favourite 
with racegoers on 
the Downs this 
season.
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Insight=Growth

Growing Horseracing Attendance Through 
Insight Led Customer Marketing

Charlie Wood

Insight=Growth continues to move along following the 
completion of the first round of 2016 workshops. The 
Two Circles team is now firmly focused on the following 
3 areas:

1. Raceday Experience Survey
39 of the 59 racecourses have scheduled their 2016 
raceday experience surveys and we are building a 
national picture of raceday experience as each survey 
is launched. Each racecourse is also benefitting from 
getting actionable insight on a local level, learning what 
their customers enjoyed, what they’d like more of and 
what could be improved.

2. National Horseracing Customer Survey
The second National Horseracing Customer Survey is 
currently being designed to enable the industry to gauge 
public perceptions of horseracing, and monitor how this 
is evolving each year. The survey will be carried out in 
mid-September with a nationally representative panel 
(as was done in 2015), and will seek responses from 
both racegoers and, crucially, non-racegoers. 

‘3. Live’ Data Warehouse
Finally, the racecourse-wide Data Warehouse that 
was built last year is now ‘live’ for 32 racecourses and 
counting. This will enable regular performance tracking 
against ticket sales KPIs, and will facilitate industry 
analysis and insight that is relevant to the nearest day!

Looking further forward, each racecourse will have 
a second workshop later this year at which the Two 
Circles team will share fresh insights from the raceday 
experience surveys and the National Horseracing 
Customer Survey, and more! These workshops will be 
held in October and November, and the team will be in 
touch with you shortly to book this in.
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Great British Racing
QIPCO British Champions Day Entries Announced

Libby Britten

A record number of entries have been announced for 
QIPCO British Champions Day at Ascot Racecourse on 
Saturday 15 October. 

With £4.2 million in prize money on offer, Britain’s richest 
raceday is the only time during the season that a British 
card features four Group 1 races and a Group 2 and the 
256 entries - up 10.8 per cent on last year and exceeding 
the previous highest number in 2013 of 245 - are brimming 
with quality.

The impressive list includes the winners of 79 Group 1 
races, including 15 European Classics. The £1.3 million 
QIPCO Champion Stakes has alone attracted 23 individual 
Group 1 winners who, between them, have won 37 races 

at the highest level (including 11 Classics in Britain, Ireland or France). Almanzor, the Prix du Jockey Club winner, 
is an intended runner in the QIPCO Champion Stakes and is among 30 French entries in total for the pattern 
contests.

The press pack containing the full list of entries can be downloaded here. 

Frankie Dettori, Britain’s most famous jockey is fast approaching his 3,000th British winner and in doing so will 
join an illustrious and select group of racing luminaries that includes Lester Piggott and the late Pat Eddery. Great 
British Racing has been following Frankie’s winners closely and keeping the public up to date with count down 
infographics posted to social media. 

To stay on top of Frankie’s progress make sure you are following Great British Racing on Facebook and Twitter. 

Frankie 3,000

http://britishchampionsseries.com/about/media-pack/
https://www.facebook.com/greatbritishracing/
https://twitter.com/gbracing?lang=en-gb
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The national kids go free 
awareness campaign 
concentrating on attracting 
more families to racing over 
the summer holidays is in full 
swing. 

The digitally led campaign is 
driving people to a central hub 
on the Great British Racing 
website which hosts general 
information about the fun 
and affordability of a day at 
the races and offers them a 
mechanic to search for their 
local course. 

The campaign, which will run for the duration of the summer school holidays, has already achieved a total of over 
3.5million impressions online and the main promotional video has had over a quarter of a million views. 

Great British Racing continues to support the digital campaign by providing national and local media with 
information on upcoming free family days.  

If you haven’t already, please sign up to our quarterly newsletter here. 

Great British Racing
#NotKidding Summer Campaign Update

Libby Britten

Stobart Jockey of the Month 

Multiple Group 1 victories, a consistent stream of winners and a working holiday he won’t forget in a hurry have 
delivered memorable months for jockeys Ryan Moore, James Doyle and James McDonald who have all been 
shortlisted for July’s Stobart Jockey of the Month award. 

The winner will be announced live on the Morning Line on Channel 4 this Saturday, following a public vote on the 
Channel 4 website. 

For the latest Stobart Flat Jockeys’ Championship leader board visit gbraci.ng/championship and to use the widget 
on your own website visit http://www.greatbritishracing.com/widgets/jockeyflatchampionship.php

http://www.greatbritishracing.com/latest/features/kids-go-racing-free/#sqgEY7qgO30rbUtm.97
http://www.greatbritishracing.com/latest/features/kids-go-racing-free/#sqgEY7qgO30rbUtm.97
http://www.greatbritishracing.com/register/#FIseXBdFfH2CQsYz.97
http://racing.channel4.com/jockeyofthemonth/index.html
http://www.greatbritishracing.com/championships/jockeys/#EiytOeVFML2wdzZi.97
http://www.greatbritishracing.com/widgets/jockeyflatchampionship.php 
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Bobby Jackson

Great British Racing International

July Week in Newmarket
Hosting potential investors from Denmark, France, Spain, Sweden, Turkey and the USA meant July Week proved to be 
a very busy time for GBRI.  The week in Newmarket offers the perfect opportunity to showcase every facet of British 
Racing and the guests were taken for early mornings on the gallops with trainers, trips to stud farms for stallion parades, 
afternoons at the races and any other spare minute was spent at Tattersalls for the sale.

The international visitors we hosted were clearly impressed as they made a number of purchases at the Tattersalls July 
Sale, with the total amount invested coming to just over £150,000.

With regular emails now being sent out to the 
international owners in order to keep them up-to-date 
with the British Racing scene, the GBRI Members Club 
is proving more popular than ever.

In partnership with the Racecourse Association, the 
GBRI Members Club ensures that international owners 
can experience the best the sport has to offer when they 
visit GB, in recognition of their valuable contribution to 
British Racing.

So far, members have used the GBRI Members Club 
to visit British racecourses on 57 racedays up and 

down the country. Within the last month, we have had 
members go to Ascot, Goodwood, Lingfield, Newcastle 
and Newmarket. As ever, we would like to take this 
opportunity to thank all racecourses for their support of 
the initiative and their wonderful hospitality.

If you have any feedback or questions regarding 
the Members Club please do not hesitate to contact 
Bobby Jackson on 0207 152 0132 or bjackson@
greatbritishracing.com, we would be delighted to hear 
from you.

GBRI Members Club

mailto:bjackson%40greatbritishracing.com?subject=
mailto:bjackson%40greatbritishracing.com?subject=
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The team at the education charity Racing to School are 
using the summer break to prepare for another busy new 
school year. The autumn term will be soon upon us and we 
can report on a very productive 2016 so far, having worked 
with over 5,400 young people nationwide. 

We have already been welcomed at 51 racecourses that 
have kindly hosted us and their local schools that take part 
in our learning activity days - 138 events in all so far. The 
charity encourages schools from inner city areas to get 
involved with our free programmes and they now account 
for almost one in five of the events we run. 

We value the great support we get from across racing, 
which helps us reach more young people through creative 
and innovative learning.

But what about the young people and their teachers, what 
do they think about their experience of outdoor learning at 
a racecourse?

Don’t take our word for it

Racing to School’s end of term report highlighted that 96% 
of those young people attending an education day said 
that they would be keen to go racing again. An equally 
encouraging 93% expressed a greater awareness of 
career opportunities within the sport.

First up the pupils…

“It is a really good day and I would love to get into racing.”
Jamie, aged 14. Longfield Academy, Catterick

“The lesson bits helped me with unit conversion and the 
races were really cool.”
Finlay, aged 12. Abbotsholme School, Uttoxeter

“I LOVED the horseracing and the weight! I’ve learned 
tonnes, today has really helped me.”
Mona, aged 9. Kempton Park

“It was fun and I learnt a lot about all the different jobs 
there are.”
William, aged 14. Abbotsholme School, Uttoxeter

“I enjoyed today and it has really helped me with my maths 
and team working skills.”
Gina, aged 11. Rawcliffe Bridge PS. Pontefract

“I never knew anything about horseracing until now. I hope 
to come with my family in the future.”
Chloe, aged 13. Thomas Kynvett College, Windsor

And the teachers…

“More accessible than anticipated and a wide range of jobs 
available.”
Zoe Kenealy, Abbotsholme School. Uttoxeter

“We were really well looked after, with lots of interesting 
knowledge and insight to complement the maths.”
Ali Cameron, Abbotsholme  School.  Uttoxeter

“Interesting and stimulating environment which really 
brought the learning to life for our pupils.”
Lindsay Williams, St Mary’s Primary. Bangor-on-Dee

John Blake

Racing to School
School’s Out for Summer….... but not for long
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The inaugural Racing Welfare 
Stable Staff Week took place 
between Monday 27 June and 
Saturday 2 July, celebrating the 
role of unsung heroes in racing – 
the stable staff and all the other 
behind the scenes staff that play a 
vital role in the production of British 
Horseracing.

With more than 125,000 people 
visiting racecourses who laid 
on special initiatives, racegoers 
were made more aware of Racing 
Welfare and the vital role that Stable 
Staff play in the production of racing.

The pinnacle of the week was The 
Betfair Clock Tower Cup; a charity 
race solely for stable staff held over 
seven furlongs at Doncaster on 
Friday 1 July.

The winning rider was Tory Todd, 
who rode Tanawar to a commanding 
win. Tory works for Ruth Carr – “I 
started at Ruth Carr’s in 2010. In 
2013 I was lucky enough to go on 
a sabbatical to Australia where I 
started at Bart Cumming’s yard. I 
then went on to gain experience 
working at a pre-training yard, 
however it was here that I broke 
my leg in two places. Without the 

help of Racing Welfare I would have 
found it difficult to get back riding 
again and riding in this race is a 
great way to show my appreciation”. 

Tory was presented with prizes by 
Frankie Dettori including a yellow 
and black Betfair branded saddle, 
kindly donated by Gibson Saddlers 
and will also receive training at 
either the British Racing School or 
Northern Racing College to achieve 
her Category A Amateur license or 
undertake another career-enhancing 
course.

Mary-Ann Sandercock, Racing 
Welfare Corporate Fundraising 
and Events Manager, said: “The 
support from the racecourses for 

the inaugural Stable Staff Week 
has been quite overwhelming – 
we can’t thank them enough for 
getting involved and going above 
and beyond our initial ‘wish list’ with 
a  broad range of activities for staff 
during the week.

“We aim to do another Stable Staff 
Week next year and I really hope 
that we can work with racecourses 
again.”

Initiatives run by racecourses 
included competitions and give 
aways for stable staff, increased 
Best Turned Out Awards, prizes to 
the winning grooms, meal vouchers, 
as well as linking the opening of a 
new stable staff facility.

Racing Welfare 
Stable Staff Week
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Pony Racing Authority
Charles Owen 
Racecourse Series

All photographs from Uttoexter 24 July 2016 and 
courtesy of www.nigelkirbyphotography.com

Harry Davies

Caroline Hutsby PRA Chief Steward chats to jockeys in 
the paddock

Poppy Scott in paddock before racing 

Ger Supple, winner 138cm & under on Clear the Track, 
having first media interview 

Planning is under way for the Conditions Final of the 
Charles Owen Racecourse Series at York Racecourse 
on 4 September. Launched in 2015 to encourage 
children to make the step up from point-to-point racing, 
the Conditions Series is open to children or ponies who 
have not been places (1st to 4th) in the Charles Owen 
Final in the last two years. 

Two of the three Conditions Races have been held, 
at Aintree and Uttoxeter, with Stratford Racecourse 
hosting the third on 18 August.

The first two placed combinations qualify automatically 
for the Conditions Final, the next four with the most 
points across the series also qualify. All those riding 
in the Conditions  Races also gain points for the 
prestigious Charles Owen Finals at Cheltenham on 22 
October 2016.

Ruth Darling
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RoR Source A Horse – Online For Sale Site
Advertise Horses Leaving Racing for Free to Target Audience

Retraining of Racehorses

RoR Source-a-Horse is a new online for sale site where 
former racehorses can be advertised for sale or loan. 

To assist owners and trainers in finding new homes and 
a new life after racing for their horses, Retraining of 
Racehorses (RoR) has launched an online for-sale site: 
www.rorsourceahorse.org.uk

Through the site former racehorses can be bought, sold 
and loaned. It’s free to advertise and each advert lasts three 
months and can feature up to six photos. There is also the 
option of a ‘featured horse’ advert, which costs just £5, and 
can include two videos with up to six images. 

Di Arbuthnot, Chief Executive of RoR, said: “As demand 
grows, it is important that there are more and varied options 
for people to acquire former racehorses. We want to make 
it easier for owners and trainers to find suitable new homes 
for horses leaving racing and we also want it understood 
that on account of their versatility, former racehorses 
increasingly have a value.” 

Feel free contact the RoR team for support or advice before 
placing an advert, email info@rorsourceahorse.org.uk or for 
more information visit www.rorsourceahorse.org.uk

Punjabi, former Champion 
Hurdler, now enjoying a second 
career doing dressage

Arctic Soul, former 
racehorse, finished 3rd at 
Badminton Horse Trials 
2016 and long-listed for 
Team GB for Rio Olympic 
Games

John Maxse

http://www.rorsourceahorse.org.uk
mailto:info%40rorsourceahorse.org.uk?subject=
http://www.rorsourceahorse.org.uk 
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Racing Foundation To Fund A Revolutionary Programme Aimed 
At Changing Current Weight-Making Culture 

Racing Foundation

Trustees of the Racing Foundation are delighted to 
announce their support of a ground-breaking, nutritional 
intervention programme that could radically change 
the way jockeys and stable staff control weight. The 
programme will be developed over the next 3 years by 
a specialist team at Liverpool John Moores University 
(LJMU), thanks to a grant of just under £208,000 being 
awarded by the Foundation on behalf of the racing 
industry.
 
The team, which is led by former jockey, Dr George Wilson 
and includes the head of nutrition for cycling’s Team Sky, 
has already spent 7 years (part funded by HH Sheikh 
Mansoor Racing Festival) researching the serious health 
implications of extreme weight-making practises in jockeys 
and has designed healthier, alternative weight-making 
programmes. Widely regarded as ground-breaking and 
revolutionary, these have proved effective for a number 
of jockeys but this funding will formalise and extend the 
trial to include all jockeys (including apprentices and 
conditionals) as well as stable-staff who are required to 
ride-out.

 

In addition to offering the facilities at LJMU to measure 
bone and body composition, hydration, metabolism and 
provide strength and fitness assessments, Dr Wilson will 
work with racing organisations to provide workshops, 
tests, presentations and bespoke advice in the main 
racing centres across the country. The overall aim of 
the programme is to implement change, provide healthy 
weight-making options for all of racing’s participants 
and improve the current practises and culture that have 
become embedded in the sport.

Anyone interested in learning how to control their weight 
whilst maintaining health and performance are invited 
to join the trial, which will start in December, and should 
contact George Wilson via email: g.wilson1@ljmu.ac.uk
 
The grant 
awarded to 
LJMU was 
one of 8 new 
grants, totalling 
£367,000, 
provided by 
the Racing 
Foundation in 
its latest funding 
round.

Tansy Challis

mailto:g.wilson1%40ljmu.ac.uk%20?subject=
http://www.rorsourceahorse.org.uk 
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There have been some fantastic community engagement 
initiatives since the Racing Together Masterclass at 
Aintree in April. Many racecourses have taken advantage 
of the learnings from the day to develop their community 
engagement programmes in a more strategic way, allowing 
them to track progress and measure successes.

The Racing Together partnership with the Active 
Communities Network charity has been a particular 
highlight of recent activity. Lingfield Park welcomed a 
group of young adults from Platanos College for a behind 
the scenes trip to the racecourse, hotel and country club. 
During the day they met the Head Chef, Estates Manager 
and a range of other staff members to learn about career 
paths in the sport.

Active Communities Network also have plans in the 
pipeline with Beverley, Chepstow, Epsom and Scottish 
Racing.

The annual Under Starts Orders programme at Newmarket 
was hugely successful once again as highlighted in 
the July Update. Newmarket Racecourses have further 
highlighted their commitment to the community with the 
launch of the Newmarket Community Hero award.

Joining forces with QIPCO and the Newmarket Journal as 
part of the 350 Birthday celebrations, they are encouraging 
residents to nominate a special person whose efforts have 
helped to make the town a better place to live and work 
in. The winner will receive £2,000 towards their chosen 
charity or project as well as 350 hours community work 
from Newmarket Racecourses. In addition they will also get 
a VIP invitation to a day of racing on the Rowley Mile on 
Saturday 1 October.

Amy Starkey said: “We are excited to be running this 
competition in conjunction with QIPCO, an extremely 
valued sponsor for Newmarket and British Racing. 2016 is 
a monumental year for both Newmarket Racecourses and 
the town as we celebrate 350 years of making history.

“We want to raise the community profile by showcasing 
those individuals that make our town so very special.”

Through the BHA, Nottingham and Great Yarmouth 
racecourses have played host to groups of young people 
from the Princes Trust XL programme, allowing them to go 
behind the scenes and talk to the Clerk of the Scales, the 
Starter, the Judge and Stewards.

Her Majesty The Queen visited Musselburgh for their 
Bi-Centenary Raceday and Racing Together and the 
Musselburgh Community Engagement Programme 
featured strongly, highlighting the work they have done with 
a local grammar school and Racing to School’s new Riders 
Programme.

Aintree have introduced a virtual reality offering that can 
be used to help people with disabilities to enjoy the sport 
and this will be promoted in the run up to the 2017 Grand 
National. Chelmsford City also built on the success of their 
Give and Gain Day work with the local hospice to support 
the local police force with sniffer dog and VIP protection/
firearms training at the course.

Racing Together
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Bath Celebrates Opening of New 
Langridge Grandstand
Bath Racecourse celebrated the 
opening of the multimillion pound 
Langridge Stand, which represents the 
completion of the refurbishment work 
at the racecourse.  The new stand 
was officially opened by The Chairman 
of Bath and North East Somerset 
District Council, Councillor Alan Hale, 
on Wednesday 20 July ahead of a 
celebratory lunch for local business 
leaders and racing industry guests in the 
new Royal Crescent restaurant.

Design and construction firm The 
Design Works Group recently completed 
work on the Langridge Stand, along with 
a full refurbishment of both the Kelston 
(hospitality) and various other public 
spaces around the racecourse.  The 
new facilities represent a full upgrade of 
the facilities for customers and feature 
a number of different food and drink 
options from the Beckford Bar, serving 
pulled pork rolls and mini roasties, 
to The Roof Garden which offers 
spectacular views of the racecourse 
alongside a bar serving champagne and 
charcuterie sharing platters under the 
magnificent sailed canopy.

The Royal Crescent restaurant, named 
after one of the city’s most striking 
architectural features will offer fine 
dining for up to 200 on racedays and will 
also be one of the premier event spaces 
in the region, able to host conferences, 
events, weddings or parties, with up to 
300 guests.

Owners’ and trainers’ facilities at the 
racecourse have also been upgraded, 

with a new, larger facility available 
adjacent to the Parade Ring, with 
seating inside and out.  Connections 
of runners will be treated to a 
complimentary fish and chip lunch, as 
well as afternoon tea.

In addition to the new facilities, the race 
programme at Bath Racecourse has 
been boosted with two new race series, 
for sprinters and stayers, which started 
at the evening meeting on Wednesday 
29 June.  The Sprint Series, consisting 
of handicap races run over five or six 
furlongs, and the Stayers Series ranging 
between 1m3f and 2m1f culminate with 
Finals over the two day meeting on 
10-11 September, with both races worth 
a minimum of £15,000.  Horses will 
gain points depending on their results 
throughout the Series and those with 
the most points will receive the greatest 
protection from elimination when 
entering the Final.  Racegoers at Bath 
will also be able to enjoy a new £40,000 
Listed race for fillies this season, the 
Beckford Stakes, which takes place on 
Wednesday 12 October.

Executive Director of Bath Racecourse, 
Jo Hall, said, “We are delighted to 
open the Langridge Grandstand today, 
meaning that the full refurbishment of 
Bath Racecourse is now complete.

“It has taken a lot of hard work over the 
winter from the team here working with 
The Design Works Group. We are very 
happy that we’ve been able to deliver all 
of these fabulous new facilities on time,

ready for the rest of our 2016 season 
and the years ahead. 

“This represents a new era for Bath 
Racecourse and we are looking forward 
to welcoming all customers, from 
racegoers to owners and trainers, as 
well as all of our corporate clients to 
what is one now one of the smartest 
smaller racecourses in the country and 
best event facilities in the region”

The Chairman of Bath and North East 
Somerset District Council, Councillor 
Alan Hale, said, “With its stunning new 
facilities Bath Racecourse has not only 
cemented its place as one of the UK’s 
leading racing venues, but is now a 
leading regional venue for business and 
social events. This will have a wider 
positive impact on Bath and North East 
Somerset and the racecourse is now a 
major asset for the area.

“The new Langridge Grandstand 
with its impressive ‘sail’ canopy will 
become as recognisable as other 
Bath landmarks and shows a city 
that is striving forward. Arena Racing 
Company is to be congratulated on its 
investment in the area, as should the 
Bath Racecourse management team, 
the architects and developers who have 
succeeded in producing facilities of the 
highest standards, and the sponsors 
and supporters of Bath Racecourse 
who have all contributed in bringing this 
redevelopment to fruition.”

For more information on tickets and 
hospitality, please visit:
www.bath-racecourse.co.uk. 

Racecourse in Focus

http://www.bath-racecourse.co.uk
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Musselburgh Racecourse

Musselburgh Racecourse celebrated 200 years of racing 
history with a Royal visit from Her Majesty The Queen and 
HRH The Duke of Edinburgh on 8 July.

The Royal party were greeted on arrival by racecourse 
chief executive Bill Farnsworth and senior operations 
and commercial manager Sarah Montgomery, as crowds 
waved Union Jack flags and the The Regimental Band of 
the Royal Regiment of Scotland and the Pipes and Drums 
of The Royal Scots Borderers played the National Anthem.

Her Majesty unveiled a plaque beside a specially 
commissioned 3D steel sculpture which commemorates 
Musselburgh’s place as Scotland’s oldest racecourse. 
Racegoers were hoping for a first Royal winner to mark 
the track’s 200th birthday but Forecaster, owned by Her 
Majesty, came in a valiant third.   Racing at the East 
Lothian track dates back to 1816 when it moved from Leith 
Sands near Edinburgh.  The move came about because 
the high society of Edinburgh objected to the general public 
brawling and indulging in prostitution on Leith Walk and in 
the City Centre after the races. 

The Queen was a regular visitor to Musselburgh 
Racecourse as a small child, when she visited with her 
father, who often had runners.  The Queen Mother’s family, 
the Bowes-Lyons, live close to Musselburgh and have had 
a long association with the racecourse.  The Queen and 
HRH Duke of Edinburgh took great pleasure in meeting 
many of the racecourse’s staff, both past and present, and 
took a special interest in the racecourse’s development in 
recent years.

In the last decade, more than £7.5 million has been 
invested in facilities including building the Queen’s Stand, 
refurbishing the Edwardian grandstand, a new Parade 
Ring, Weighing Room, the Links Pavilion main entrance 
and, importantly, a state-of-the-art stables and groundstaff 
complex. A new Owners and Trainers Marquee and 
installation of a fibresand strip on the jumps turf track are 

other investments which have improved the welfare and 
safety of those who make their living at Musselburgh.
Chief Executive, Bill Farnsworth, said: “Like many 
racecourses we have enjoyed a colourful and sometimes 
precarious history but consistent investment over the last 
decade and the efforts of a dedicated front and backroom 
team has positioned Musselburgh as a thriving and popular 
racecourse.  

“We were thrilled to welcome The Queen and the Duke of 
Edinburgh. The event went like clockwork which disguised 
the detailed planning and hard work that went into the 
preparation and it all came together perfectly for a historic 
day for Musselburgh Racecourse and the team behind it.”
As she departed the racecourse, The Queen was 
presented to her favourite military mascot, the Royal 
Regiment’s shetland pony, aged 28, who holds a special 
place in the Queen’s affections.   

The Queen was also presented to racecourse caretaker 
Adam Nish and his wife Elaine who together have worked 
for 80 years at Musselburgh. 

To mark the Queen’s visit to celebrate the racecourse’s 
Bi-centenary year, the Queen gave her approval for a 
new race to be called the Queen’s Cup to be staged at 
Musselburgh on Easter Saturday in 2017.  

Racecourse in Focus

 
        If you would like to feature in any upcoming editions               

please contact Ben Cook or Will Aitkenhead 
who co-ordinate this column.

mailto:ben.cook%40racecourseassociation.co.uk?subject=
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BHA Graduate Programme
HOW do you discover what makes British racing tick if 
you have no early experience of the sport or a family 
background that provides a helping hand? Get on the BHA 
Graduate Development Programme was the answer for 
Matthew Taylor, who is now halfway through a stint at the 
RCA head office in Ascot.

“It’s already shown me a wide perspective of the industry,” 
he says, “which is what I was looking for when I applied for 
the work placement at the RCA.

“I didn’t have a definite idea of the direction I want to 
take in the industry and thought that coming to the Ascot 
office was the best way of gaining as broad a range 
of experience as possible. There are so many strands 
involved and they all come together on the racecourse, 
which also makes me appreciate coming to the RCA.”

Sampling the many facets that make up the sport came 
early in the eight-week BHA-backed programme, beginning 
with two weeks of lectures and outside visits based at the 
British Racing School in Newmarket.

“We had every corner of the industry covered in that short 
time,” Taylor explains. “It really came home to me that 
everyone in racing is interdependent on each other, and 
if the sport is to function properly, everyone needs to be 
pulling in the same direction, which in reality is a lot easier 
said than done.”

Taylor’s first taste of racing came relatively late, when he 
saw his first Grand National at the age of 18.

“That started my interest,” he says. “Then, when I went to 
university to study economics, I took a part-time job in a 
bookmaker’s to pay my way, and watching racing every 
day really cemented that interest.

“When I finished my degree, I realised the financial world 
wasn’t for me, so I got a job as an in-play sports trader. 
It took some explaining to my parents, but I wanted to do 
something that I enjoyed.”

Now Taylor is following in the footsteps of several well-
established figures who also stopped off at Ascot, from 
Amy Starkey and Sophie Able, regional director and 
head of sales for Jockey Club Racecourses’ east region 
respectively, and Toni Newman, who joined the BHA after 
working for the Arabian Racing Organisation, to RCA HQ 
staff members Claire Sheppard, Holly Cook, Ben Cook and 
Paul Swain.

“Here I’ve already seen sides of the sport that most others 
on the graduate programme won’t have experienced,” 
Taylor says, “from attending a Gambling Awareness 
meeting with on-course bookmakers to discussions with 
Racing To School. It all demonstrates the many variables 
involved in the sport and the variety of stakeholders that 
have to be accommodated.

“Visiting a number of racecourses, both big and small, has 

shown me how they deal with the raceday experience, 
especially when things go wrong, as they can. Things that 
happen just once and never happen again, but which have 
to be dealt with at the time.

“Racegoers, like I was, probably take things for granted, 
and it’s only when you go behind the scenes that you 
appreciate what goes on daily. It means no two days are 
the same, which you can’t say for a lot of jobs.”

As for specific projects during Taylor’s placement, he is 
undertaking an analysis of racecourse risk assessments 
to establish joint and single responsibilities, rewriting the 
racecourse training manual, and compiling a questionnaire 
on syndicate ownership for racecourses, which was one of 
the recommendations of the BHA’s jump review.

“I’m also doing some work with Claire Sheppard and Ben 
Cook on the effect of prize-money on competition for 
runners,” he says. “It involves asking, through the National 
Trainers Federation, what factors may entice trainers to go 
to Course A rather than Course B. That may be the most 
challenging of my projects, because the information hasn’t 
been readily available.”

Looking to the future, Taylor remains undecided for himself 
but sure of what he would like to achieve generally.

“I didn’t have a background in racing, and it actually 
took me from the age of 18 to 24 to get on the graduate 
development programme,” he says, “so one of my main 
aims is to help remove the façade that racing is a very 
difficult business to get into if you don’t have the right 
connections.

“I had that impression, but once you are exposed to the 
areas that I’ve seen and the people I’ve met through 
the scheme, you realise that’s not the case and there is 
accessibility.

“The opportunities are there. Racing does have jobs 
available and the business seems to have ridden the 
recession, so I’m very hopeful for the future.”
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Five Minutes 
of Fame

On what day of the week were you born and      
what was number one in the charts?

Thursday

Snap - Rhythm Is A Dancer

When you were a child what did you want to be 
when you grew up?

I wanted to be a jockey for all of about 5 minutes before 
being told I was too lanky! The only thing I’ve always 
been sure of is that I wanted to work in or around 
racing.

What makes you tick? 

I love being able to spot a talented horse early on in its 
career before following its progression, quite often I get 
it wrong but every now and then you find a Harbinger or 
Exotic Dancer.

What’s your guilty pleasure?

Binge watching TV Series. I could easily watch 4+ 
episodes back to back. I’m currently watching “Suits” 
and “Daredevil”

What’s the daftest work related question you have 
ever been asked?

When informing someone of my new job their first 
question in response was… “So do you just work on 
raceday?” my response… “I wish!”

What is your favourite racing memory? 

Skipping school to watch Best Mate win this third Gold 
Cup. I was 13 at the time and I still have the racecard.

Which tune is the most played on your iTunes? 

X Ambassadors – Renegades

Name one thing that drives you crazy?

Traffic jams on the A1. I do a lot of miles between 
Huntingdon and Market Rasen and a bad jam one can 
easily steal half a day just when you need all the time 
you can get.

If you weren’t at work today, what might you be 
doing instead? 

Catching up on sleep, unlike most Clerks I’m not 
the greatest at early mornings. Just ask my head 
groundsmen, it normally takes me a furlong or two to 
fully wake up after that 4:30am raceday alarm.

If you were writing your autobiography the name of 
it would be ----------

“Confident, but competent?” 

It’s how my girlfriend would describe my riding ability.

What do you find most rewarding?

Seeing improvement. Nothing better than seeing that 
your hard work is paying off even with the small things.

What is your most bizarre talent?

Some would say it’s my ability to enjoy a social 
occasion without drinking alcohol… 

What is something about you that most people 
don’t know?

I’m struggling to think of anything exciting or amusing... 
that or I’d rather keep it so people still don’t know.

Jack Pryor

Clerk of the Course 
Huntingdon & 
Market Rasen 
Racecourses

If you would like to feature in Five Minutes of Fame please contact carol.walker@racecourseassociation.co.uk 

mailto:carol.walker%40racecourseassociation.co.uk%20?subject=
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Horse trainers, owners and breeders 
now have reliable advice on equine 
disease control at their fingertips 
thanks to a new, free App launched 
by the Horserace Betting Levy Board 
(HBLB). EquiBioSafe covers all the 
key elements of contagious disease 
prevention and control based on 
the important Codes of Practice for 
breeders and trainers. 

EquiBioSafe is a portable, user-
friendly and interactive synopsis 
of both the HBLB Disease Control 
Codes of Practice for Breeders and 
the National Trainers Federation 

(NTF) Codes of Practice for racehorse 
trainers. The essential disease 
information and advice is highly 
accessible and is relevant to the 
owners and keepers of any kind of 
horse or pony. 

The free EquiBioSafe App is available 
now for iPhones and iPads from 
iTunes at http://apple.co/29DGtyQ. 
An android version will be available 
shortly. Alternatively, the full Codes of 
Practice will continue to be available 
online in PDF, print ready format, 
should users wish to produce a 
printed version. Further details on 
recent and current research on equine 
infectious diseases are available at 
HBLB’s Racehorse Health website.

The launch of the App is supported 
by a free online eBEVA seminar by 
Dr Richard Newton on biosecurity for 
equine premises http://bit.ly/2a2QHuZ, 
together with a biosecurity guidelines 
checklist poster for yard tackrooms. 

For the full press release please see 
HBLB’s website here. 
 

For further information contact Annie 
Dodd, HBLB Grants Manager, annie.
dodd@hblb.org.uk, 020 7504 4014. 

Horserace Betting Levy Board
New HBLB App Helps Keep Horses Safe From Infection

The Horserace Betting Levy Board has released its 
2015/16 Annual Report, which includes the audited 
accounts for the year.

Paul Lee, in his Chairman’s Statement, notes that:

• The Board stands ready, in a challenging year 
ahead, to assist Government as it develops the 
successor arrangements to the Levy that are due to 
be in place for April 2017.

• The Board incurred a deficit of £8.1m in 2015/16, 
with its reserves at year end falling to £32.9m from 
£41.0m at the same point in 2015.

• The absence of a Minimum Guarantee from the four 
main retail bookmakers in the 55th Levy Scheme 
period leads to greater uncertainty as to the income 
outlook for the year.

• On current estimates, the Board will incur a budget 
deficit of some £13m.

The Annual Report notes that Levy Board administrative 
costs were cut by 5% in 2015/16, with the organisation 
operating at its lowest cost – in both real and cash 
terms – in at least the last twenty years. The report sets 
out the Board’s activity for the past twelve months as 
well as the full audited accounts.

The Board has also published its Business Plan for 
2016/17. This document recognises that Government’s 
replacement of the Levy system in April 2017 means 
that this is the final Business Plan that the Board will 
publish.

Any questions should be directed to:
Tasha Power, Head of Operations: 
Email: tasha.power@hblb.org.uk. Tel: 020 3603 1486
HBLB, 21 Bloomsbury Street, London WC1B 3HF.

Levy Board Publishes 2015/16 Annual Report 
and Business Plan for 2016/17

http://apple.co/29DGtyQ
http://racehorsehealth.hblb.org.uk/
http://bit.ly/2a2QHuZ
http://www.hblb.org.uk/release/638
mailto:annie.dodd%40hblb.org.uk?subject=
mailto:annie.dodd%40hblb.org.uk?subject=
mailto:tasha.power%40hblb.org.uk?subject=
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Race Planning
Trial of New Approach to Flat Novice & Maiden 
Programme Proves Encouraging
In October 2015 the British Horseracing Authority (BHA) 
announced that a new approach to the two-year-old Flat 
Novice and Maiden race programme would be trialled in 
the first half of the 2016 Flat season.

The trial, which was the result of extensive consultation 
with trainers, was designed to provide an improved 
programme and incentive for winners to run more often, 
and to reduce the number of small-field races. It emanated 
from a long-held concern that two-year-olds who win in the 
early part of the season, prior to the introduction of nursery 
handicaps, have very few opportunities to assist them 
along the path of development after an initial early season 
success. 

The trial saw the significant majority of Maiden races (c. 
85% or around 175 races) converted to Novice contests 
between the start of the Flat Turf season and the beginning 
of July when Nursery Handicaps commence. 

In terms of the objective to incentivise winners to run more 
often, in 2016 75 previous winners ran again, compared to 
35 in 2015 – an increase of 53%.

  

 

A risk identified with the trial was that an unduly high 
number of winners would come out and win again, or have 
a deterrent effect on opponents taking them on, with a 
subsequent impact on competitiveness and field sizes. 
However, such concerns were not realised. 20 of the 75, 
or 27% of winning two-year-olds were successful on their 
next appearance, which is comparable to the 23% in 2015. 
Moreover, the average Starting Price of both the favourite 
and the winner was noticeably increased across both 
Maiden and Novice races, thus demonstrating increased 
competitiveness. In addition, the number of individual 
winning horses did not decline since last year with the 
addition of 14 races to the programme offsetting the fact 
that 12 more horses won twice.

The data was also promising in terms of field size 
numbers. Average field sizes in Novice races increased 
from 5.08 to 7.84, while the proportion of Novice races with 
fewer than six runners decreased markedly from 62% to 
15% and the proportion of races achieving eight or more 
runners increased from 15% to 53%.

Overall field sizes across all two-year-old races was 
marginally down from 8.33 to 8.05, but there were 14 
more races run this year, with the result that there was an 
increase of 56 runs in total (+3.27%).

Richard Wayman, Chief Operating Officer for the BHA, 
said: “We’re encouraged by how the trial has performed 
in its first year and we plan to repeat it during the same 
period in 2017. Looking back over recent years, there was 
a clear consensus amongst horsemen that the two-year-
old programme did not support progression for those 
juveniles that won in the early part of the season. The fact 
that in 2016, under the new system, we have seen 40 extra 
horses who won in the first half of the season reappear in 
another race provides a clear indication that progress has 
been made.

“It was important that this step forward was achieved 
without a reduction in the competitiveness of two-year-
old races and the statistics show that, on the whole, the 
races worked well, with more races attracting at least eight 
runners and the average starting price of the favourite 
lengthening in both maiden and novice races. 

“It is early stages yet and large-scale changes such as 
this should always be given time to bed in before any 
conclusions are made, so we will continue to monitor 
the performance of these races in future years and, if 
necessary, make any changes, in communication with our 
stakeholders. The early signs, however, are promising.” 

 
     2016 2015
Previous 2yo winners running  75 35
Previous 2yo winners winning  20 8

   
    2016   2015
Metric    Novice Maiden  Both Novice Maiden Both
Avg SP of Fav   2.47 2.83 2.53 2.08 2.75 2.70
Avg SP of winner   6.62 9.65 7.12 3.93 6.94 6.75

  
  2016   2015
Metric  Novice Maiden Both Novice Maiden Both
Races  184 36 220 13 193 206
Avg entries 20.88 21.86 21.04 14.92 22.15 21.69
Avg decs 8.75 9.86 8.93 5.46 9.41 9.16
AFS  7.84 9.14 8.05 5.08 8.54 8.33
<6 rate  15% 0% 13% 62% 11% 14%
>=8 rate  53% 75% 56% 15% 62% 59%
Runners  1,442 329 1,771 66 1,649 1,715



The process for allocating payments to races in 2017 from 
the c. £6 million Race Incentive Fund (RIF) has started 
this week, with the BHA set to use a new analytical model 
designed to forecast the 2017 horse population and predict 
that horse population’s demand for particular race types.  
Focus will be placed on eliminating areas of under and 
oversupply of races within the programme, to achieve the 
stated objectives for RIF, which are to:
 
1. Deliver the optimal Flat race programme during 
the Flat Season, thereby making best use of the horse 
population and supporting race competitiveness.
 
2. Enhance the values of particular Black Type Flat 
race types with a view to supporting Britain’s international 
competitiveness.

 

3. Deliver the optimal Jump race programme during 
the Jump Season, thereby making best use of the horse 
population and supporting race competitiveness. 
 
In addition an increased RIF payment will be offered to 
eligible race types staged on an afternoon fixture from 
Sunday through to Friday for 2017, with reduced payments 
offered to races held on a Saturday.  This is intended to 
encourage some movement of existing quality races into 
the midweek.
 
The RIF allocation this year is due to take place between 
8 August and 12 September. If you have any questions, 
please contact a member of the Racing Department on 
0207 152 0050 or by email on:
smiddleton@britishhorseracing.com
mwaring@britishhorseracing.com
rrussell@britishhorseracing.com
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BHA Race Planning

Claire Sheppard

BHA’s Jump Pattern Committee Announces 
Race Upgrades for 2016/17 Season
The British Horseracing Authority (BHA)’s Jump Pattern 
Committee has announced a number of upgrades to British 
Jump Pattern and Listed races for the 2016/17 season, 
including The National Hunt Steeple Chase Challenge Cup 
- run at the Cheltenham Festival - being upgraded from 
Listed to Grade 2 status.

The race popularly known as the 4 mile National Hunt 
Chase has gained the upgrade after the 2016 renewal 
saw Jonjo O’Neill’s 6-year-old Minella Rocco take on a 
field of 20 to win by a length and a quarter, to the Colin 
Tizzard trained Native River. The race boasts past winners 
such as Cause Of Causes, who went on to win again at 
Cheltenham in 2016, and Butler’s Cabin, who went on to 
win the Irish Grand National. 

Further to this, Sandown Park has also received an 
upgrade of its bet365 Select Hurdle race from Listed to 
Grade 2, and two Novices Hurdle races, at Cheltenham 
and Perth, have been granted Listed status. 

Richard Norris, Group Racing Director at the Jockey Club, 
said:  “The Jockey Club is committed to supporting Jump 
Racing at the highest level and are delighted three of our 
races are being upgraded for the forthcoming season.

“The bet365 Select Hurdle going to Grade 2 after just three 
runnings is another significant boost to Sandown Park’s 
Jump Finale, following recent upgrades of the bet365 
Celebration Chase and the bet365 Oaksey Chase. These 
changes have helped the Finale to establish itself as a 
thrilling climax to the Jumps season.

“The upgrade of the National Hunt Chase to a Grade 2 
recognises the constantly improving quality of runners at 
Cheltenham, with its status as a race only for Amateur 
riders remaining unchanged. Away from The Festival, the 
upgrade of the Neptune Investment Management Novice 
Hurdle on New Year’s Day provides a further boost to a 
quality-packed card that now offers five Class 1 races.”

Harriet Graham, Clerk of the Course at Perth Racecourse, 
said: “The team here at Perth racecourse are ecstatic 
to receive an upgrade to our British Stallions Future 
Champions EBF National Hunt Novices’ Hurdle race, it 
is a great reflection of the work being done to ensure the 
racecourse is the best it can be. The race takes place 
during The Perth Festival, our premier fixture, which is so 
well supported by trainers from England, Wales, Ireland 
and of course Scotland."

2017 Race Incentive Fund (RIF)

mailto:smiddleton%40britishhorseracing.com?subject=
mailto:mwaring%40britishhorseracing.com?subject=
mailto:rrussell%40britishhorseracing.com?subject=
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Sponsorship
The Sponsorship Stakes – May 2016 

 
Below is an overview of sponsorship activity in May 2016, produced by Mary-Ann Sandercock, using data provided by the 
RCA, Racing Calendar and the European Breeders Fund. 
 
General  - Races that went ahead in May: 
 

Total races                                       1067 Total sponsored races                      819 77% sponsored 
Total AW races                 102 Total sponsored AW races              64 63% sponsored 
Total Turf Flat races                         592 Total sponsored Turf Flat races                    458 77% sponsored 
Total Jumps races              373 Total sponsored Jumps races             297 79% sponsored 

 
Total Prize Value of Races Sponsored (not sponsorship contributions): £10,545,893 
 
 
Sponsorship Sectors 
 
Top 10 Sectors by number of races sponsored             Top 10 Sectors by prize value  
 

Sector Total races % of total 
sponsored 

 Sector  Value 

Betting   249   30% Betting £3,519,418 
Bloodstock     81   10% Bloodstock £1,060,511 
Private/Individual     60     7% Equine services/Supplies £1,019,150 
Food/Drink     42     5% Holding Company £   768,750 
Construction     29     3% Private/Individual £   505,615 
Motoring     29     3%  Food/Drink £   327,086 
Hotel/Pub/Restaurant     27     3%  HR/Training/Recruitment £   290,591 
Equine Services/Supplies     26     3% Finance £   284,200 
Press/Publication     22     2% Construction £   271,000 
Finance     20     2% Motoring £   185,384 

 
The European Breeders Fund (EBF) jointly sponsored 34 races (in addition to 34 sole EBF sponsored races); the joint sponsors 
have been included in their respective sectors and the EBF jointly sponsored races have also been included in the Bloodstock 
sector. 
 
Top 5 Sponsors by number of races sponsored            Top 5 sponsors by prize value  
   

Sponsor Races      %   Sponsor Races Value 
EBF   68      8% EBF   68 £   882,006 
Totepool   55      7% Qipco     7 £   768,750 
Apollobet   42      5% Betfred   22 £   752,110 
Betfred   22      2% Al Shaqab     7 £   748,650 
Sky Bet   18      2% Totepool   55 £   628,050 

 
If you have any questions about this report please contact Mary-Ann Sandercock on 07786 925803, or email 
maryannsandercock@outlook.com.       
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RaceTech

Catherine Pullan

Racecourse Innovations
One of the stars of the show this summer has been the 
rotating big screen – on display at several racecourses and 
permanently installed at Ascot and Newbury Racecourses. 
The possibilities for displaying content in portrait orientation 
are very exciting, and need careful thought. Racing and 
action shots/film should be in landscape – maximum 
canvas to view, widest possible available area – remember, 
everyone’s TV at home is landscape for a good reason! 
Now try turning your TV at home through 90’ – unlike your 
smart phone, the picture does not re-orientate itself. In the 
same way, the content sent to portrait big screens needs to 
be adapted for portrait display – designed and built to show 
in portrait and not the traditional landscape view.

Pictures are best shown in landscape – horses, interviews 
with racecourse in the background, “colour shots”. 
Statistics and data look very striking in portrait – we all 
read Western script left to right in portrait – even your 
Kindle is a portrait device. The technology is now available 
to switch between portrait and landscape, handle the 
mechanical rotation, animate a “sting” during the actual 
swivel for a real eye 
catching branding 
opportunity (you may 
have seen Ascot’s 
King George sting built 
around the King George 
branding and imagery) 
and then push alternative 
content to that now 
portrait screen. This is all 
handled by RaceTech in 
the existing OB facility. 

Optimum use of these 
rotating screens can 
include rotating just 
before horses enter the 
paddock – racegoers in 
that area can see the 
horses for themselves, 
and can now benefit from 

statistics (horse data, course/distance winner, odds etc) 
to make their betting selections. The screen then rotates 
to landscape as horses make their way to the start for the 
race to begin. Screens can also rotate before and after 
racing to show portrait content (dedicated portrait adverts, 
travel information, welcomes/messaging etc) and with the 
Olympic Games in full swing, some results, qualifications 
and sporting data.

The concept of having additional “zones” – different TV 
content in different areas of the racecourse (whether 
dual orientation or driven by customer demographic 
(different output/adverts for silver ring customers or fine 
dining customers) and potentially even a whole separate 
“channel” of output being sent to certain screens/kiosks 
(dedicated to betting rather than more general racegoer 
experience content) is now reality and can be driven and 
managed from our OB facility. The incremental cost to 
provide additional channels/zones/dual aspect for a fully 
managed show is modest and means one point of contact 
for the racecourse – in portrait and landscape.

We can see this being a major innovation for racing 
going forward following a number of trials over the 
summer and we can assist you in managing and driving 
your content for maximum benefit and Wow! factor.
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2016 Jumps Season and the 2017 Fixture List

Catherine Pullan

It’s been distinctly autumnal this summer and our 
thoughts are turning already to the coming Jumps 
season. We will be contacting racecourses to begin 
planning the new season to ensure that you get the 
facilities and resources that you want (lastminute.com 
is expensive) and we are working closely with ITV to 
ensure that the transition of terrestrial broadcaster is as 
smooth and transparent as possible on course. 

The 2017 Fixture List is now out, which is a huge bonus 
for us to begin planning for next year. We start by 
doing a schedule for the whole year based on known 
requirements (broadcasters, integrity etc) and then 
overlay additional facilities required by the racecourses 
for particular events. Over the coming weeks and 

months, we will start enquiring of you what your plans 
are and what you’d like to achieve from racecourse TV 
next season. 

We’ll also be in touch to review the 2016 Flat season 
– what a summer it has been! Some terrific racing, 
some real highlights on screen, technical innovations, 
live streaming of magazine shows on the morning of 
racing, zoning, rotating, new camera shots (such as 
multiple stalls mounted cameras), timing trials for NH, 
improvements to photofinish lenses, new style animated 
graphics for racecourse TV – constant enhancements. 
And still some more to come on the Flat before the 
season ends. 

RaceTech 70th Anniversary

RaceTech is proud to be celebrating our 70th 
anniversary this autumn. 

There will be a raft of promotional events and outward 
bound messaging to mark the occasion during 
November – more details to follow but we hope that all 
racecourses will share this milestone with us in 2016.

CELEBRAT ING

YEARS  OF
SERV ING HORSE  RAC ING
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Racecourse Groundstaff Courses

The dates and locations for the 2016 and 2017 Racecourse Groundstaff Courses have now been finalised as 
follows:

20-25 November 2016 -  Racecourse Groundstaff Turf Management Course (Intermediate) at 
    The British Racing School, Newmarket.

12-15 February 2017-   Racecourse Groundstaff Management Skills Course (Advanced) at York    
    Racecourse

18-19 April 2017 -   Introduction to Racecourse Groundsmanship Course (Foundation) at 
    Cheltenham Racecourse

19-24 November 2017 -  Turf Management at The British Racing School

 
For more information on upcoming IOG courses or to reserve a place on any of the above courses please contact 
Lisa Gray at the Institute of Groundsmanship, 28 Stratford Office Village, Walker Avenue, Wolverton Mill, Milton 
Keynes, MK12 5TW, Tel: 01908 312511.

Weather Report
The June 2016 Water Situation Report (for England and Wales) from the Environment Agency can be 
accessed here

Technical

Badges & PASS 2016
Badge Posters
8 copies of the large poster and 4 copies of the A4 
sized poster for 2016 have been sent to all racecourses.  
Extra copies and electronic copies are available on 
request.  

RCA & Press Badge Lists
Copies of the lists of 2016 RCA and Press Badges 
holders are available on request.  

Missing Badges
RCA: 44, 94, 95, 96, 97, 312, 313, 384, 385, 466,  
 859, 867, 868, 909, 1142, 1614, 1744, 1815,  
 1237, 2157, 2163, 2193, 2198
Press: 40, 286, 337
PJA: 9, 35, 48, 52, 148, 159, 171, 264, 275, 346, 
351
NTF: 
Officials: 63, 131
Special:   

https://www.gov.uk/government/statistics/water-situation-report-for-england-may-2016
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Further to a recent meeting of the BHA General Instruction 
Liaison Group, racecourses are asked to be aware of 
forthcoming alterations to the following BHA General 
Instructions.  These will be reissued by BHA in September 
prior to implementation in October.

• BHAGI 1.1 Annex A has been updated to include 2 
additional items, which are currently included on the 
Inspectorate report forms, but have been omitted from 
the list. 

• BHAGI 2.1 Updated to reflect current working 
practices, and to amend references from TRICL to 
Delphic Race Management Software.

• BHAGI 2.4 The requirement to submit applications 
for proposed changes to pattern races by a fixed date 
has been removed, and ongoing communication with 
the BHA Racing Department is encouraged. 

• BHAGIs 2.8, 2.10, 2.11 and 2.14   
      The terminology within these Instructions has been        
      updated to reflect current procedures.

• BHAGI 3.4: Paragraph 4a has been updated to reflect 
circumstances where the AFO may not be present, as 
a result of changes to BHAGI 10.1 

• BHAGI 3.7 Subsections of Paragraph 10 have been 
updated to reflect the removal of the red and white 
chequered flag.

• BHAGI 6.1  Amended to update the requirements for 
the training and appointment of stewards, including 
increasing the minimum number of days stewarding 
required per year from 10 to 15; inclusion of the 
Inspectors of Courses within the training process; 
confirmation that stewards will no longer have approval 
to act after their 70th birthday; and altering terminology 
to major meetings rather than days when a Pattern 
Race is scheduled.  (These changes were reviewed 
and agreed by the Technical Group in advance of the 
meeting).

• BHAGI 9.2 Removal of references to the Stewards 
Room Administrator

• BHAGI 10.1 Inclusion of the use of approved auto-
recall devices

• BHAGI 12.1 Clarification of Annexes B and C to reflect 
current working practices of the SUSA and Catcher. 

BHA General Instructions

Technical

Did you know … that the RCA has recently reviewed 
and updated the Racecourse Suppliers’ Directory?

The purpose of The Suppliers Directory is to provide 
racecourses with a single point of reference when 
looking for contact details for advice and suppliers of 
products for use on race days and non-race days.  

The companies listed come from recommendations 
from racecourses, other industry organisations, and our 
own partnerships.  

Did you know … that the RCA produces a 
comprehensive quick reference guide for racecourses 
on the different licences which they require, where these 
can be obtained, how often they must be renewed, and 
where you can find further information.  

This is detailed within Section 1.41 of the RCA 
Racecourse Guidance Documents folder. 

As with all guidance and reference documents produced 
by the RCA, both of these documents are available to 
download from the Members’ Area of the RCA Website. 

Did you know…..?

Holly Cook

http://www.britishracecourses.org
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v 

 
Crowd Barrier Gate 

 

 

Watt Fences Suppliers of Fornells Running Rail 

 
10100 Running Rail 

 Watt Fences are the sole UK agent for Fornells and supply a number of Fornells 
products to racecourses throughout the Country. Fornells have been supplying 
racecourse running rail for 40 years and the majority of their products comes from 
virgin PVC made in their own factory in France. The 2 main Fornells products that 
Watt Fences supply are Racecourse Running Rail and Crowd Barrier. 
Fornells Running Rail - Fornells Running Rails are made up of 3 major components: 
the Rail profile, the Posts (for holding the rails up) and the Ground Footing (for 
fixing the posts to the ground) and the Running Rail is available in lightweight 
(10108) and Heavyweight (10100). In April 2014, the new PVC infill tubes which can 
replace the steel tubes were approved by the BHA. The PVC honeycombed infill 
tube, is a footing that can be directly fixed into the ground. Very economical, it 
remains an alternative to the traditional steel posts that are driven or concreted 
into the ground. More flexible than a steel infill tube, it has the advantage of 
snapping at its base in the case of a major impact on the post. It is easy and 
inexpensive to replace and is recommended for use where the highest safety 
standards are required. 
Fornells Crowd Barrier - Is in use at major racecourses, show and sports grounds 
across the UK. The wire mesh on the 10100 Crowd barrier is galvanised steel 
coated in plastic to protect against the elements. This product has an exemplary 
safety record and appearance; it is an excellent product for use in all public areas. 
Made from the same long-life PVC materials as the Running Rail, it is available in 
different formats according to the location and available budgets. A range of 
Fornells gates are available to suit all requirements for running rail and crowd 
barrier. In addition to this standard crowd barrier we can now supply the NEW 
Prestige Crowd Barrier with/without lighting. 
Our Products can be seen on numerous Racecourses including Kempton, York, 
Chester, Goodwood, Aintree, Salisbury, Musselburgh, Haydock, Newbury and many 
more... 
 
Both of these products can be found on our website along side all other 
Racecourse products Watt Fences supply. Please contact us if you require any 
information on any of our products/prices. 
 

For more information please contact Watt Fences 
T: 01748 822666 
E: bill@wattfences.com 
www.wattfences.com 

 

 
Prestige Crowd Barrier 

 

 
10108 Running Rail 

 
Crowd Barrier with 10100 Running 
Rail 

PVC honeycomb 
 infill tube 

Watt Fences are the sole UK agent for Fornells and supply a number of 
Fornells products to racecourses throughout the Country. Fornells have 
been supplying racecourse running rail for 40 years and the majority of 
their products comes from virgin PVC made in their own factory in France. 
The 2 main Fornells products that Watt Fences supply are Racecourse 
Running Rail and Crowd Barrier.

Fornells Running Rail - Fornells Running Rails are made up of 3 major 
components: the Rail profile, the Posts (for holding the rails up) and the 
Ground Footing (for fixing the posts to the ground) and the Running Rail is 
available in lightweight (10108) and Heavyweight (10100). In April 2014, 
the new PVC infill tubes which can replace the steel tubes were approved 
by the BHA. The PVC honeycombed infill tube, is a footing that can be 
directly fixed into the ground. Very economical, it remains an alternative 
to the traditional steel posts that are driven or concreted into the ground. 
More flexible than a steel infill tube, it has the advantage of snapping at its 
base in the case of a major impact on the post. It is easy and inexpensive 
to replace and is recommended for use where the highest safety 
standards are required.

Fornells Crowd Barrier - Is in use at major racecourses, show and sports 
grounds across the UK. The wire mesh on the 10100 Crowd barrier 
is galvanised steel coated in plastic to protect against the elements. 
This product has an exemplary safety record and appearance; it is an 
excellent product for use in all public areas. Made from the same long-
life PVC materials as the Running Rail, it is available in different formats 
according to the location and available budgets. A range of Fornells gates 
are available to suit all requirements for running rail and crowd barrier. 
In addition to this standard crowd barrier we can now supply the NEW 
Prestige Crowd Barrier with/without lighting.

Our Products can be seen on numerous Racecourses including Kempton, 
York, Chester, Goodwood, Aintree, Salisbury, Musselburgh, Haydock, 
Newbury and many more...

Both of these products can be found on our website along side all other 
Racecourse products Watt Fences supply. Please contact us if you 
require any information on any of our products/prices.
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As the summer months draw to a close, so does the peak 
growing window, well that’s what the text books tell us 
but who knows these days? The generally damp July 
has combined with the warmer temperatures to produce 
humidity perfect for fungal growth. As a result turf surfaces 
across all disciplines within the sector have seen a number 
of fungal diseases causing issues. Red thread and Leaf 
spot are two diseases which will cause discolouration and 
correspondingly poor presentation of Perennial Rye-grass, 
Lolium perenne, on race courses. In both cases cultural 
control can be undertaken with an application of nitrogen, 
which can help the grass to outgrow red thread and hold 
off leaf spot. Chemical control is more often required for 
leaf spot disease in particular, with Syngenta’s Heritage 
Maxx, or Bayer’s Interface providing effective solutions 
here. Chemical controls can be expensive especially 
across large areas but where outbreaks are causing poor 
aesthetics in the highest profile areas it certainly requires 
considering.

With current moisture levels August presents an ideal 
opportunity to control turf weeds. Anyone with stocks of 
React Ultra, Relay Turf and Grassland Herbicide have 
until 31st of December 2016 to use any remaining stock 
following their withdrawal by CRD, so now is your last 
chance to get those products applied.

For anyone requiring new stocks of selective herbicide 
then Hysward-P – containing; 92 g/l mecoprop-P, 16 g/l 
dicamba and 101 g/l MCPA as the potassium salt – is 
an equivalent product in terms of active ingredients and 
presents the only available comparable alternative to the 
three withdrawn products listed above. 

Hysward-P is approved for use in controlling a range of 
perennial weeds in established grassland and annual 
and perennial weeds in amenity grassland and managed 
amenity turf at an application rate of 9 l/ha. 

Where the logistics of spraying are an issue then a highly 
competent sport turf contractor experienced in race course 
based operations, such as ALS Contracts Services, is a 
cost effective, professional solution.

The one good note from the weather is at least it’s been 
excellent conditions for germinating and establishing seed 
in divot mixes!

    can be contacted on:

t: 01952 259281
e: contracts@amenity.co.uk
www.alscontracts.co.uk

For further advice you can speak to one of the Pitchcare 
Technical Sales Advisors on; 01902 440250

James Grundy 
Technical Manager 

Note to groundstaff – all work must be done in line with 
RCA instructions.

W: www.pitchcare.com   E: sales@pitchcare.com   T: 01902 440250
Pitchcare.com, Allscott Park, Allscott, Telford, TF6 5DY

TechnicalTechnical
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Diary Dates

Contributors' Contact List

Monday   15 August  RCA Fixtures Group

Wednesday  31 August  RCA Technical Group

Tuesday    6 September  REL Board

Tuesday    6 September  Raceday Experience Group
 

Tuesday    4 October  RCA Members Forum - York Racecourse

Wednesday    5 October  RCA Members Forum - Newbury Racecourse

UPDATE is also available 
on our website:

www.britishracecourses.org
EDITOR: Carol Walker   
The Racecourse Association Ltd

Diary Dates

Blake, John   07766 114828  john@racingtoschool.co.uk 

Britten, Libby   0207 152 0192  lbritten@greatbritishracing.com

Cawley, Rachel   01638 560763  rcawley@racingwelfare.co.uk

Cook, Holly   01344 873536  holly.cook@racecourseassociation.co.uk 

Darling, Ruth   01386 725630  ruthedarling@btinternet.com   

Davies, Caroline  01344 873536  caroline.davies@racecourseassociation.co.uk 

Jackson, Bobby   0207 152 0038  bjackson@greatbritishracing.com

Pullan, Catherine  0208 947 3333  cpullan@racetech.co.uk

Sandercock, Mary-Ann  07786 9250803  maryannsandercock@outlook.com

Sheppard, Claire  01344 625723  claire.sheppard@racecourseassociation.co.uk

Swain, Paul   01344 873536  paul.swain@racecourseassociation.co.uk

Walker, Carol   01344 873536  carol.walker@racecourseassociation.co.uk

Wood, Charlie      Charlie.wood@insidetwocircles.com
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TEAM OF 3 PLAYERS CAPTAINED BY  
A LEADING JOCKEY: £500 + VAT

QUALITY GOODY BAGS INCLUDING 
BRANDED GOLF SHIRTS & PROV1S

PRIZES FOR 1ST, 2ND & 3RD TEAMS, 
NEAREST THE PIN, LONGEST DRIVE 

AND INDIVIDUAL SCORE

FOR FURTHER INFORMATION 
AND ENTRIES CONTACT:

The Pro-Am Organiser 
Richard Negus

Tel: 020 7524 7804
Email: richard@vpar.com 

Izzy at The PJA
Tel: 01635 778108

Email: id@thepja.co.uk 

W W W . T HE P JA . C O . U K / E V E N T S / PR O - A M

MONDAY 19TH SEPTEMBER
FRILFORD HEATH GOLF CLUB

OXFORDSHIRE

- THE -

RACING UK

PJA PRO AM
- 2016 -

IN AID OF:
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JOIN RACING’S BIGGEST STARS FOR 

THE  AWARDS CEREMONY 

OF THE SEASON

Thursday 22nd December 2016
THE RICOH ARENA

TICKETS & MORE INFORMATION
LESTERS@THEPJA.CO.UK

WWW.THEPJA.CO.UK

01635 778108

The

LESTERS
- 2016 -


