
@RCAShowcase

Cartmel Racecourse

Food and Beverage

The Tented 
(Cartmel) Village

Showcase 2014 
Submission Entry Form 



Objectives
Over the last two and a half years, we’ve undertaken a drainage project in the middle 
of the Paddock Enclosure to reclaim a small area of land which was totally unusable 
– incapable of taking vehicles or pedestrian traffic. This area has now become our 
Tented Village with the following objectives:

• To create more space for racegoers to eat, drink and celebrate.

• To  improve the formal dining catering offer.

• To create a mid-tier catering offer for racegoers with smaller budgets.

• To expand the range of local suppliers offering food & beverages at the races.

Ultimately, the key objectives were:

• Increase catering revenue.

• Create a more compelling food & beverage offer for our customers.  
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Delivery
• We created the “Tented Village” area in the Paddock to provide an area focused 

on food and drink from local suppliers such as:

• Furness Fish and Game – seafood stall.

• Furness Fish and Game – barbecue.

• Cartmel Sticky Toffee Pudding

• Cartmel Cheeses

• Unsworths Yard Brewery  - ales brewed in the village

• Winster Valley Brewery – ales brewed in the next valley

We also provided a sheltered area under a tent, branded banners 
depicting  local scenes,  for customers to enjoy their purchases. The 

band and a large screen were also provided. Village “road-signs” were posted 
at the entrance. 

• As a mid-tier hospitality offer, we created “party tents” – a row of 3mx3m mini, 
peaked, marquees with  bunting, garden furniture and a table to lay a picnic 
on. Guests were welcome bring  their own food and drink along however we also 
offered catered BBQ and seafood packages from Furness Fish and Game to 
guarantee a stress free day!

• The old  Chasers Restaurant (fairly standard hospitality marquee structure)      
was replaced with the conservatory-style Conservatory Restaurant               
marquee,  dressed with gingham table clothes, a wide variety                                  
of odd, patterned crockery and furniture that had been                            
deliberately  “distressed”. The package price was £80 per                                 
person  with Owners being able to book at half price.

• The existing  (popular) bar marquee was retained.
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Results
• The Tented Village was immediately popular and attracted many positive 

comments. David Carr identified the area in his Racing Post blog –
highlighting that “a once redundant space has been turned into a useful 
catering area with a party atmosphere.”

• In July the Visit England Quality Assessment noted that “Cartmel Village 
businesses were strongly represented with Cartmel Sticky Toffee Pudding, 
local breweries, cheese and ice cream manufacturers all enjoying a busy 
day. The opportunity for local producers to complement the race-day 
experience and capitalise from the large crowd was grabbed with both 
hands and a win-win situation was apparent from seeing the excited and 
satisfied customers sampling the high quality fare.”

• In May we erected and sold six Party Tents (costing £100 each for the 3-days 
and retailing at £150 each per day. By August we were forced to erect 14 Party 
Tents on each day – the maximum that the space would allow. All customers 
purchased admission badges and some also purchased catering packages.

• The new-look Conservatory Restaurant was immediately popular. On the first 
day it was laid up for 60 customers and sold out. On the final day of the 
season, the marquee grew to accommodate 220 customers and was again  
sold out. 

• While the cost of the new style of marquee was £550 more per meeting 
than the old style, sales revenue from the facility (over the season) 
increased by 60% to £111,670. 
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